
How I 7x’d Paula’s Opt-In Rate
& Added an Extra 9,508 Email Subscribers 
HOW THIS WORKS:

CASE STUDY:

The different A/B tests I ran for Paula
What their metrics were
How they scored on my opt-in scorecard
What lessons we can learn from each test

In this PDF, I’ll show you...

Each A/B test variant gets its own page which includes its metrics, scorecard,
and takeaways from the test.

(I’ve also included a blank opt-in scorecard at the end so that you can score your
own opt-ins and improve them.)

For a video walkthrough of this case study, head on over to
https://crowiz.co/learn/afford-anything-case-study/the-case-study/

Note that all of these opt-in forms were full-page “scroll mat” style opt-ins.

If you want me to audit your opt-ins, give you advice on how to improve them, or
just do everything for you and get you loads of extra email subscribers, feel free
to get in touch at https://crowiz.co/contact or shoot me an email at
zach@conversionwizard.co

( BTW, the dedicated page with more info on my done-for-you services is
https://crowiz.co/easymode )

Let’s dive in to the case study!

         — Zach Swinehart, a.k.a. “The Conversion Wizard” 🧙‍♂️



Vague, Short-Form, Text-Only

Scorecard:

Conclusions Based on Scorecard:

VARIANT 1 — BASELINE:

This was where we started. There were about 5 forms that were all pretty much
the same as this one. She’d created these forms herself previously, and I rebuilt
them in the new site to later test against.

Criterion Score (out of 10)

Does the headline speak to the dream outcome? 5

Does the subhead/body copy explain HOW? 0

Is there some social proof? 0

Is it short & easy to read? 10

Is it skimmable? (e.g. bold, italics, colors, bullets, etc.) 10

Is there a clear CTA? (call to action) 0

Is there a specific expectation of what you’ll get? 0

Bonus: Is there an eye-catching image? (5 pts if yes) 0

Total Points: 25

Letter Score: F

Metrics

Impressions: >1,000,000

Subscribers: ~13,000

Conversion Rate: 0.8% - 1.31%

Wayyyyyyyy too vague. No social proof. Unclear what exactly you’ll get.



Criterion Score (out of 10)

Does the headline speak to the dream outcome? 5

Does the subhead/body copy explain HOW? 8

Is there some social proof? 2

Is it short & easy to read? 8

Is it skimmable? (e.g. bold, italics, colors, bullets, etc.) 8

Is there a clear CTA? (call to action) 7

Is there a specific expectation of what you’ll get? 7

Bonus: Is there an eye-catching image? (5 pts if yes) 0

Total Points: 45

Letter Score: D

Metrics

Impressions: 231,050

Subscribers: 4,198

Conversion Rate: 1.82%

Improvement
from Baseline       +127%

Real Estate Mistakes

Scorecard:

Conclusions Based on Scorecard:

VARIANT 2:

Improvement over baseline in terms of specificity, but headline needs work and
it’s entirely lacking social proof.



Criterion Score (out of 10)

Does the headline speak to the dream outcome? 2

Does the subhead/body copy explain HOW? 4

Is there some social proof? 5

Is it short & easy to read? 8

Is it skimmable? (e.g. bold, italics, colors, bullets, etc.) 7

Is there a clear CTA? (call to action) 7

Is there a specific expectation of what you’ll get? 8

Bonus: Is there an eye-catching image? (5 pts if yes) 2

Total Points: 43

Letter Score: D

Metrics

Impressions: 76,585

Subscribers: 1,380

Conversion Rate: 1.8%

Improvement
from Baseline       +125%

Inflation Guide, Short-Form

Scorecard:

Conclusions Based on Scorecard:

VARIANT 3:

Again, big missed opportunity with the headline. This one had a lot going for it,
but the headline needed to be more focused on the impact on the reader (i.e.
dream outcome / nightmare) vs. the lead magnet itself.



Criterion Score (out of 10)

Does the headline speak to the dream outcome? 10

Does the subhead/body copy explain HOW? 7

Is there some social proof? 8

Is it short & easy to read? 10

Is it skimmable? (e.g. bold, italics, colors, bullets, etc.) 8

Is there a clear CTA? (call to action) 9

Is there a specific expectation of what you’ll get? 6

Bonus: Is there an eye-catching image? (5 pts if yes) 0

Total Points: 58

Letter Score: B

Metrics

Impressions: 265,956

Subscribers: 7,196

Conversion Rate: 2.71%

Improvement
from Baseline       +238%

Side Hustle, Text-Only

Scorecard:

Conclusions Based on Scorecard:

VARIANT 4:

Clearly we have the bones of something good here. I’d want to experiment with
more specificity and different types of specificity in both the headline and body
copy, and test some “different ways of saying the same thing” with that headline
— e.g. “grow a location-independent business” vs. “lifestyle business” vs. “7-
figure business” etc.



Criterion Score (out of 10)

Does the headline speak to the dream outcome? 8

Does the subhead/body copy explain HOW? 10

Is there some social proof? 10

Is it short & easy to read? 9

Is it skimmable? (e.g. bold, italics, colors, bullets, etc.) 8

Is there a clear CTA? (call to action) 7

Is there a specific expectation of what you’ll get? 7

Bonus: Is there an eye-catching image? (5 pts if yes) 0

Total Points: 59

Letter Score: B

Metrics

Impressions: 50,083

Subscribers: 3,013

Conversion Rate: 6.02%

Improvement
from Baseline       +652%

Social Proof + Identity Headline

Scorecard:

Conclusions Based on Scorecard:

VARIANT 5:

The uber-winner. Clocking in at 7.5x baseline conversion rate. I’m honestly kind
of surprised it did so well, given its weaknesses in some areas. Goes to show that
people identify with the identity in the headline and want to belong to the
community. I’d like to experiment with more specificity in the body copy and a
more explicit CTA. I’d also like to experiment with different types of images.



Criterion Score (out of 10)

Does the headline speak to the dream outcome?

Does the subhead/body copy explain HOW?

Is there some social proof?

Is it short & easy to read?

Is it skimmable? (e.g. bold, italics, colors, bullets, etc.)

Is there a clear CTA? (call to action)

Is there a specific expectation of what you’ll get?

Bonus: Is there an eye-catching image? (5 pts if yes)

Total Points:

Letter Score:

Opt-In Scorecard
INSTRUCTIONS:

For each, rate your opt-in form out of 10. Then add ‘em all up and see what
score you got!

Scoring Key:     A: 63+     B: 56-62     C: 49-55     D: 42-48     F: ≤41

Want to improve your score?

Zach can give you feedback, write your copy, or even run your tests for you
totally hands-off with a risk-free conversion improvement guarantee! 

Go to https://crowiz.co/easymode to learn more.



Next Steps...
How to increase your email list growth rate ASAP

Thanks for reading! If you enjoyed this case study, you’ll love the “Double Your
Opt-In Rate Toolkit” ( https://crowiz.co/optintoolkit )

The toolkit includes...

✅ A bunch of professionally-designed opt-in templates (just like the ones you
saw me use in this case study)

✅ Over the shoulder screen share installation walkthrough

✅ Structural templates and chat-GPT prompt to rapidly speed up your writing
process 

✅ My lazy 80:20 A/B testing framework and Notion database that walks you
through my optimization process — works even if you suck at metrics and hate
math.

✅ 100% money-back satisfaction guarantee

My goal is that this toolkit gives you the FASTEST way to get a high-converting
opt-in form up and running ASAP. 

You could have your first high-converting opt-in up and collecting opt-ins in the
next 30 minutes! Get the toolkit now at: https://crowiz.co/optintoolkit

“Zach, this all sounds great but I know I’m not gonna actually do it — can you
just do it for me?”

What a great question that you so kindly soft-balled to me — thanks for that!

Yes, I sure can do it for you! Head on over to https://crowiz.co/easymode to
learn more about my done-for-you services.

Thanks for being here! Chat soon,

         — Zach Swinehart, a.k.a. “The Conversion Wizard” 🧙‍♂️

https://crowiz.co/optintoolkit
https://crowiz.co/optintoolkit

